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Faces Tell Vital Story

Twenty portraits on a traveling exhibit help the American Lung Name
Association tell a cautionary tale about influenza and the need for American Lung Association
vaccination.

Primary Business

“The simplicity and elegance of the Skyline display allowed us Health Care & Medical
to showcase the striking portraits for maximum impact,” says

Fred Lake of the Cooney/Waters Group, the health-care commu- Exhibit Size
nications firm that developed the Faces of Influenza initiative on Event

behalf of the American Lung Association. 10" x 30" +

“The detail is amazing. We started with outstanding photography, Products / Services
and that quality comes through in every graphic,” Lake says. Mirage®

The exhibit was designed to be elegant and affordable. The Key Objectives
double-sided units total 60 linear feet of display with efficient use Design

of floor space. The curved displays can stand alone or with two Quality

or three in a serpentine layout. Flexibility

At the exhibit, the Association hosted celebrity appearances,
educated visitors about the disease and vaccination, and adminis-
tered immunizations for the potentially deadly virus.
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